
Business Studies (215) 
Bifurcation of Syllabus 

 
 

Module Name I 

TMA (40 % 

of 
Syllabus) 

II 

Public Examination (60% of syllabus) 

 

8 lessons 

 
13 lessons 

1.Introduction 

toBusiness(2lessons) 

 L-1 Nature and scope of Business 

L-2 Industry andCommerce 

 

2.FormsofBusinessOr

ganization 

(2lessons 

 L-3 Sole 

Proprietorship,Partnership&HinduUndivided 

Family 

L-4CooperativeSocietiesandJointStock 

Companies 

3.ServiceSector(7les

sons) 

L-5 TransportServices 

L-6Warehousing 

L-8 Postal and 

CourierServices 

L-11Outsourcing 

L-7 CommunicationServices 

L-9 Banking Services 

L-10 Insurance Services 

 

4.Buying,SellingandDi

stribution (5lessons) 

L-12 Purchase

 andSale 

L-14RetailTrade 

L-

16SalesPromotionand 

Personal Selling 

L-13 Channels of Distribution 

L-15 Advertising 

 

5.ConsumerAwareness(2 

lessons) 

 L-17RightsandResponsibilities ofConsumers 

L-18 Consumer Protection 

 

6.CareerOpportunitiesin 

Business (2lessons) 

 L-19 Choosing aCareer 

L- 20 Entrepreneurship 

7.Practical/ProjectWork L-21Practicalawareness 

aboutBusiness Studies 
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